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Google’s vision statement and mission statement emphasize innovation and excellence. The firm’s strategic
objectives are also based on its mission statement and vision statement. (Photo: Public Domain)
Google’s mission statement and vision statement reflect the powerful position of this company in terms of what it
wants to achieve. Founded in 1998, the company has been following its mission statement and vision statement,
leading to its current position as one of the most valuable brands in the world. Google’s mission statement
defines the strategies of the business, such as the development of new products. In a similar way, the company’s
vision statement pushes the organization to achieve new heights, such as through rapid innovation. The success of
Google is directly connected to the efforts of the company to fulfill its mission statement and vision statement.
Google follows its vision statement and mission statement through its generic strategy and intensive growth
strategies. These statements are used as basis for the company’s strategic choices.
Google’s Vision Statement
Google’s vision statement is “to provide access to the world’s information in one click.” The company’s nature of
business is a direct manifestation of this vision statement. For instance, Google’s most popular product is its
search engine service. This product enables people to easily access information from around the world.
Google’s Mission Statement
Google’s mission statement is “to organize the world’s information and make it universally accessible and useful.”
Ever since its beginnings, the company has focused on developing its proprietary algorithms to maximize
effectiveness. Google continues to focus on ensuring that people access the information they need.
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